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Who we are, some background info

Å paysafe card.com Wertkarten AG is an international holding 
company with headquarters in Vienna and London:

ï Market leader in Europe for o nline prepaid payment 
products without credit card or bank account

Å Established since 2000, the company has pioneered and led the 
way to become Europeôs leading prepaid online payments 
provider.

ï Over 9 years experience in the prepaid market.

ï voucher solution available in 25 countries in Europe and 
beyond and distributed via 25 0.000 sales outlets

ï 15 million transactions in 2008

Å Authorised by the UK Financial Services Authority (FSA) as an 
Electronic Money Issuer
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Cash and prepaid

Prepaid and gift cards in the airline/travel industry

Prepaid = Cash
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Gift cards by airlines...
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Great company branding but...
ÅLimited success and acceptance
ÅDifficult to manage
ÅHas to be bought online
ÅDistribution mostly limited to own website
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... and prepaid and cash payments at airlines

Selling tickets over travel agents (GDS), representatives and 
own ticket outlets

With the appearance of online sales and especially selling more and 
More over your own website these ómiddlemenô have disappeared or 
atleast airlines would like their role to be decreased even further.

But what about the customer convenience?
There is still a massive group of people that would like to pay cash
for travel products but get the same deal that airlines offer online.

The past...

...or not?
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Credit card penetration in Europe

... 60% of Europeans donôt want to disclose their bank or card data online

Only 35% in the EU 

have a Credit Card

Source: Eurobarometer/nVision Research Base: 1,000 per country aged 15+
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During 2008 Credit Card spending dropped by 
both value and volume, falling 4.8 per cent and 2.2 
per cent respectively 
ïAPACS (UK data)

While on the other hand Cash use is up from 54% 
to 60% of all High St reet transactions, reversing 
the trend from cash to plastic 
ïBritish Retail Consortium

Cash in circulation across the EU stands at ú500bn
ïEU Statistics

Why is this interesting?

How can you get some of that cash online?
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How many outlets in Europe accept cash payments?

paysafecard group distributes in over 250.000 POS already
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Looking beyond your own sales channel ïdistribution made local

What about making that distribution network available to you?
Enabling people to buy a prepaid voucher which they can use to 
pay at your website?

Thatôs like getting access to a whole new distribution channel

Remember the need for cash payments?


