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AI pS Q The Online Payments Landscape is Shiftin

Tightening Growing

Credit Market Debit Usage
| Future of
Online
Payments

V Fewer Issued Cards
V Higher APRs
V Shrinking Rewards

V Burned by Credit
V Responsible Spending
V Generation Y

Alternative
Payment
Traction

V New Ways to Pay
- V Greater Consumer Choice
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AI pS Q Alternatives are Projected to Grow

Alternatives are expected to capture over 30% of online dollar volume

by 2013
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AT pS () Consumer Choice Drives Sales

AIRLINE & TI:ZAVEL IDAYN\ENTS SU/\/\N\IT

Online Retailers Need to Consider Consumer Preference

Consumers want a variety of ways to pay:

A Debit Cards
Credit Cards
Alternative Payments

66 %of consumers prefer online stores that offer

multiple payment mechanisms

61%choose sites that offer both credit and debit cai
payment options

48%of all online adult shoppers prefer the
convenience of alternative payment methods
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ATpS g Online Payment Considerations

A Online retailers are seeking to cut costs and reduce fraud on
Internet payments

I Traditional carebased payment types can carry high transactional

fees, fraud and chargkack risk

A Online retailers are seeking new payment methods that:

Lower costs/fraud

Provide greater choice, security and convenience for customers
Bring incremental volume and new sales

Decrease abandoned transactions

Offer scalability

A The challenge for any payment method is meeting the needs of

_online retailers and capturing consumer misdare
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“ ATpS % " Payments on AirTran.com

A AirTran Airways mission: provide Alternative Payment
Odza 62 YSNR ¢ Kahdwhati m@ Methods on AirTran

want is to pay for their reservation how )
¥BillVeLater

they see fit
PayPal
A AirTran has consistently been one of the
first airlines to add new payment options ﬁ

ACKAA O2yOSLII |ftA3Tya ¢
corporate strategy

I Customers can purchase AirTran content P
through their preferred channels AirTran is the First

Adopter
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AI ps Q PaySecuréis Our Newest Payment Addition

At | & { S @GdzNdBwareonly service for PIN debit paymentn the
Internet

I Checkouexperience that replicates POS PIN debit: no behavior change
I Leverages existing debit card and PIN: no enroliment or new passwords
I PINpad floats over the merchant checkout: no redirection

I/ 2yadzYSNI SYGSNBR GKSANI tLb 2NJ KAG.
no risk of abandoned transactions

At | & { S GrilysR\Tran cossavings and satisfied customers
I 20-40%savings in interchange

I Fraud reductiorand chargeback liability shifted to issuers
I Incrementalvolume
I Highly scalable, addressing the 300M+ U.S. debit cards

~ I Convert current signature debit card transactions to PIN debit
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A I pS PaySecurg Product Demonstration
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ATPS (2

Research: Consumers see many
benefits to PaySecure™

Simple 93% of consumers agreed that
t I @{ SOdzZNBu ¢ a

Convenient 86% like that PaySecuredoes not
require additional passwords, log
INS or onetime use numbers.

Familiar 78% agreed that entering their PIN
GAOGK tI&{SOdzNBx
and as simple as entering their PIN
at the ATM or grocery store.

65% would feel safer purchasing or
the Internet if they could use
t  8{ SOdzNB «

Secure

Volume 48% would purchase more often o

the Internet if they could use

t F8{ SOdzNB x«
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Consumers Like PaySecliYe

Usage: When offered, 1 out of 2
consumers are using PaySecure™

Total PaySecurg
presentments on
merchant websites

Consumers choosing
to process the
transaction as credit

Consumers
choosing to enter
their PIN
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AI ps Q Alternatives: Gaining Consumer Adoption

Consumers are willing to try new payment methods when their awareness of
the option is raised
Website Email

Marketing, incentives and promotions help to spur usage of alternatives
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