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Todayôs Discussion:  Evolution

ÅReview the latest trends in the every changing 

digital age

ÅDiscuss how emerging technologies and 

consumer demands are changing the way we 

shop, communicate, entertain ourselves, 

socialize and pay

ÅReview ideas on how airlines, travel and 

payment companies can adapt and capitalize 

upon this evolution



GLOBAL CUSTOMER 

FOOTPRINT

Á78M+ active consumers

Á>3M merchant clients

Á190 markets + 18 local language sites + 19 currencies

MAINSTREAM CHECKOUT 

OPTION

Á27% growth Y/Y (faster than eComm overall)

Á2008 transaction volume - $60B

NON-BANK FINANCIAL 

NETWORK

Á27 financial networks

Á15k+ banks partners globally

ÁRegulatory licenses in every major market

LEADING CREDIT 

CAPABILITIES

ÁBill Me Later designed for online transactional lending

ÁCall center pre-approval produces 3x typical share of 

sales

SINGLE COMPANY 

PROVIDING CUSTOMER 

CHOICE

ÁSingle merchant facing organization

ÁUnified marketing and product offering 

PayPal / Bill Me Later Update



The digital age continues to 

evolve and transform é

How is the purchase experience 

adapting?

Times continue to changeé

The digital age continues to 

evolve and transform é

How is the purchase experience 

adapting?



Source: Comscore, IDC, Strategy Analytics

Mobile Internet Revolution is Happening Now
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Market for Digitally Delivered Goods is Huge

PP 
~$1B

DG online 

only = $24B

DG online 

+ mobile = 

$48B

Total Paid 

Content ~ 

$350B
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Distribution of media is increasingly migrating to digital: opportunity size is total 
online + offline market size ($350B)

Source: PwC 2008



Facebook Credits

ïEnables in-app payments within 

Facebook

Amazon PayPhrase

ïRelies on phrase and pin to allow 

customers to purchase

ïWill be on Amazonôs iPhone app 

Parental Controls/Student 

Accounts

ïReach millions of teens with huge, 

yet controlled, spending power.

ïAmazon PayPhrase, PayPal Student 

Accounts

The Payment Industry has Quickly Adapted

Google Micropayment platform

- Google is developing a 

micropayment platform that will be 

available to Google & non-Google 

platforms

Mobile/Gaming Sites

- Leverage biggest trend in 

commerce and allow customers to 

pay from their Mobile Devices or 

within gaming sites
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Can the Travel Industry Adapt as Well?

ÅLegacy reservation 

systems

ÅWeak travel 

demand

ÅTighter operating 

margins

ÅMobile travel growth

ÅAla carte pricing



Adapting to Call 
Center Challenges: 

Drive lower costs, 
higher margin 
transactions



Not pre-approved:

NO BML message

Pre-approved:      

BML message

Reduce Declines and Close Sales with Pre-approval 

1) Flight Search & 

Fare Quote

2) Pre-Approval Request 

in background

3) Pre-Approval Offer 4) Complete Purchase

HOU-BOS- $160

You can save $20 on 

your purchase today 

with Bill Me Later

PNR: A6WRE3John Smith                       

123 South St,           

Houston, TX



Customers Want the Power to Buy Unlimited Products, 
Anytime, Anywhere with Top of Mind Information 

Choice, convenience, and ease of use 

continue to be the main drivers of 

online Web sales
According to Forrester Research

http://www.forrester.com/rb/


PayPalôs Global Innovation Team:  Creating Forward-
Thinking Solutions to Drive Merchant Sales

PayPal Mobile/ POS

Integrate PayPal into mobile 

apps and allow a secure 

payment button on mobile 

devices.

eBay Storefront 

Opportunity

Sell seasonal or excess 

inventory efficiently

through Ebay Stores.

PayPal Student Accounts

Reach millions of teens with huge, yet 

controlled, spending power.

International Growth

Expand w/ PayPalôs universal 

currency to reach 78 million 

users worldwide ï190 markets 

and 24 currencies.

PayPal X: Adaptive Payments

Allows developers to integrate PayPal into 

multiple mediums (apps, games, social 

networks).  Driving broad usage in digital 

commerce.

Facebook Ecommerce         

Storefronts

Enables a secure &

unified payment 

experience for those 

selling on Facebook.

GreenDot

Reach millions who 

prefer to pay with 

MoneyPak (fund PP 

account w. Cash)

Universal Customer ID for Web

Improve shopper experience by 

eliminating multiple passwords.

http://www.ebay.com/

